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TR Markanin ikinci subesi olan mekan,
geleneksel, dogal ve organik yontemlerle
tretilen Grinlerin satisa sunuldugu bir
artisan cafe-bakery. ‘Grandma’ adiny, firma
sahibinin anneannesine ait tariflerden yola
cikarak kurgulanan bir marka olmasindan
aliyor. Hikayesi anneanne kavramindan yola
ctkan bakery konseptinin, mekansal alg1
anlaminda sicak, ferah, korunakli, samimi
hissinin, avm'nin steril, hareketli ve hizli
tiiketim odakli dinamikleri icerisinde kendini
var edebilmesi amaclanmis.

Markanin altyapisinda bulunan anneanne
konsepti, bityiik bir dis alana sahip olan bu
mekanda, anneannenin bahgesinde olmanin
cagristirdig1 samimiyet, konfor, yasanmislik,
cok katmanlilik, birikmislik gibi kavramlarin,
mekanin atmosferine sinmesi anlaminda
tasarima yanstyor.

Markanin profesyonel kimliginin mekanda
hissedilir olmas, Grtinler 6n plana

cikarken, davetkar ve sicak alginin varhigini
stirdiirebilmesi, malzeme, doku ve renk
secimlerini etkileyen kriterler olmus.
Mekandaki farkli doku ve malzemelerdeki
beyazin hakimiyeti, markanin kurumsal
kimligi ile de ortiismesi ve biittinctl bir
kurguyu desteklenmesi bakimindan
atmosfere baz olusturuyor. Masif ahsap,
seramik gibi tanidik ve sicak malzemeler,
mekanin samimi kimligine isaret ederken, el
isciligi ile tretilmis eskitme piring detaylar,
markanin artisan durusunu desteklemesi
anlaminda kullanilmis. Oturma bolimlerinde,
farkli mobilya ve kumaslarin bir arada
kullanimu, kendiligindenlik ve yagsanmuslik
hissini, mekanda okunur kilma yaklasimiyla
secilmis. Mobilyalarin ¢ogu, mekana 6zel
olarak tasarlanmis, hazir mobilyalarda

ise cogunlukla ikinci el ditkkanlar: tercih
edilmis. Grandma Bakery Cafenin dig
mekan ile birlikte, avm'nin cesitli iriin ve
markalarin sergileme tinitelerinin bulundugu
ortak bir hacminde kendine yer bulan

bir i¢ mekani da bulunuyor. I¢ mekanda
tasarlanan hafif bir striiktirden olusan ortii
ile, alan, avm’nin diger ortak hacimlerinden
gecirgen bir bicimde ayristirilmis. Dis
mekanda ise tezgah ve servis alanlari, yerel
yonetim gerekliliklerinden 6ttr(, avm'nin
dis alandaki hacmini tanimlayan sagaginin
altinda konumlandirilmas.
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Sacak altinda da yine mekani tanimlamak
adina, metal elemanlardan olusan ikincil
bir értii kurgulanmus. Bakery'nin i¢ ve

dis alanlarini birbirine baglayan gecis
alani, musterinin trinlerle olan iliskisinin
stirekliligini kesmeyecek bigimde,

bar ve servis alanlarinin ortasinda
konumlandirilmis.

EN The second store of the brand is an
artisan cafe-bakery that offers bakery
products which are made the natural,
organic and traditional ways. The

‘Grandma’ brand is named after the owner’s

grandmother, because the brand has come
to life with Grandma'’s recipes.

Brand’s design story starts with its

first store that has a design concept of
“neighborhood bakery”.

After coming up with the idea of opening
a branch in a shopping mall, it arose that
the necessity of coexistence of these two
different concepts which have cultural
contradictions in their roots.

That is why it’s aimed for the store to

be able to bring itself into existence in
shopping mall’s sterilized, active and
consumption oriented dynamics in its own
way that set off with the grandmother
concept; cozy, comfortable, protected and
sincere in spatial sensation.

Grandmother concept, that underlies in
brand’s story, is reflected in the design

of the place which has a wide outdoor
space. The concepts of sincerity, comfort,
experience, multilayeredness and good

memories that remind the feeling of being in
grandmother’s backyard is infused into the
atmosphere of the space. Effective criteria in
materials, color and pattern selections were
not only the sense of professionalism of the
brand in the store but also the sustainability
of warm and inviting atmosphere when the
products stand out. Dominance of white

in different patterns and materials used in
the store formed basis of the atmosphere
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in points of matching up with brand’s
corporate identity and supporting the
integrated construct. As warm and familiar
materials like solid wood and ceramic refer
to warm identity of the store, hand-made
and distressed brass details are used for
supporting brand’s artisan attitude. In
sitting areas, different furniture and fabrics
are used together to arouse the feeling of
spontaneity and life experience.
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Most of the furniture have been specially
designed for the store and ready made
furniture have been picked from second-
hand stores. Along with its outdoor space,
Grandma Bakery Cafe has an interior space
where there are exhibition units of various
products and brands in the shopping mall.
Interior space is separated from shopping
mall's common areas in a permeable way
with a light structural shell. In outdoor space,
due to administrative necessities, counter
and service area are located under eaves
that completes the shopping mall’'s volume.
For the purpose of defining the space, a
structural covering component, composed of
metal, is placed under eaves.The transit area
that connects bakery’s interior and exterior
space is located between the bar and service
area in a way that will not interrupt the
sustainability of the relation between the
customer and product.
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